Organization
Name:

Individual
Name:

Primary
Contact:

Entity Type: (501c3,
non-profit, individual
contractor)

Initial contract
Term:

Contractor's Email:

Contractor's Address:

Select Partnership
Level:

Community Partner Intake Form

Community Partner Descriptions Participation
service levels

1. Co-creator Designing solutions for meeting the Co-leads the

objectives alongside the service design and

$5-10,000 a providers. implementation of

quarter based on The co-creator provides continuous the work.

needs for feedback to the spoke on the value,

engagement/ accessibility, and impact of the services.

assessment by
Spoke and Hub

Promotes and engages with businesses
though trusted existing relationships.
Actively bridges between business
owners and spokes.

Identifies opportunities or additional
training and improvement.

Provides direct feedback to the Hub to
build content and context for the
Community of practice.

2. Advisor

$3,000 stipend
per quarter

Promotes and engages with businesses
though trusted existing relationships.
Actively bridges between potential and
existing business owners and spokes.

Publicly named
partner of the work
on whom
businesses and
potential business
can rely for
connection.




3. Connector e Promotes the work of the spokes with Publicly named

. contacts. partner on whom
$1,500 stipend e Introduces potential and existing business | businesses and
per quarter owners and spokes. potential

businesses can
expect to get
information and
referrals.

Additional contract requirements:

Briefly describe how this community partner aligns to your goals/target populations in the Navigators
program and will support your spoke in building relationships/bringing in new under served business
clients.

Please note that the main priority for community partners is to identify and fund partners who already
have established relationships with underserved communities and businesses. We are de-prioritizing, at
this time, organizations that would like to build relationships with underserved communities and
businesses. We are hoping that engaging partners who have trusted relationship with community
members can help you all to build trust with new businesses and then through that process, these new
businesses will get better linked to the ecosystem and other economic development organizations that
are also aiming to support underserved businesses. We are also thinking about how we might be able to
engage additional organizations who would like to do outreach to underserved businesses in the second
year of the Navigators grant, but for now, working with people and organizations that we know, or think
might have, trusted relationships is the priority.


https://www.surveymonkey.com/r/JCVG2VR

